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Hair Loss: Approaching a Real
Issue with Care and Compassion

By Tina Lews, director of lechnical training, Hair Club

With 40 million men and 30 million
women in the United States cxpericneing
hair lass, it is crucial that soylists are able to
appropriately and effectively respond to this
condition on behalf of their clients.

As stylists, we work with a wide array of
clientele and hair types, but beyond color and
curls, we must he prepared o address the
more serious ssue of hair loss.

While 2 bad cut can be upsctting, hair loss
carrics with it deep cmotional roots that go
beyand physical appearance. No matter how
common it might be, hair loss is still a tahoo
opic and difficult to cope with, and stylists
must exercise extreme sensitivity when ad-
dressing this issue with their clients.

First, a stylist should never simply tella
client they are experiencing hair loss without
prompting. We arc not traincd as physicians
or specialists to legitimately diagnose hair
loss, and vour client may nat be ready to
confront this often emotional ssue.

Instead, if you notice thinning or hair
loss, offer suggestions for a new cu, styling
tips, or product suggestions that will help to
increase volume or the appearance of thicker
hair. This subtle and sensitive approach gives
the stylist the opportunity to provide a tem-
porary solution and even, perhaps, open the
door far the client to further discuss the issue
with thern in the future.

When a client does bring up this issue,
stylists must be carefull to be supportive and
helpful while also being certain they are of-
fering accurate information. To reiterate, anly
medical professionals can properly diagnose
hair loss. Once you do begin these conversa-
tons, ask questions that get the client thinking
nat just about what they look like, but also the
hastory of their hair loss. Did they just start
to nortice loss and/or thinning of hair? Has
anything changed in their life recently? Is this
something they are ready to accept, or are they
interested in hair restoration?

There are some very general recommen-
dations that stylists can make to their clients

when it comes ta caring for hair loss:

1.) Reduce stress: Just as an increase in
stress levels can affect weight (gain or loss), it
can also atfect hair loss. Making a conscious
effort to remave the stressful elements from
one’s life can positively impact hair growth.

2.) Massage the scalp: Stimulating blood
tlow across the scalp can help to ensure fol-
licle and skin health and goed circulation.

3.) Take a multivitamin: An easy way ta
keep hair healthy from the inside out, select-
ing a multivitamin that contams thesc tour
cssentials is vital for healthier, stronger hair,
Biotin: The most important supplement

vou ran take, Biatin is vital for hair growth
and strengthening both hair and nails.
Vitamin B: Helps to enhance fullness and

the way hair locks by promoting blood cir-

culation ta the scalp, preventing premature

grays and hair loss, and stimulating growth,

Vitamin C: Influences how hair maineains

its color and the right level of moisture.

* Vitamin T Working hand in hand with
calciur, Vitamin D helps to grow hair and
protect 1t from drying and breaking,

4.) 'Take a Saw Palmcetto supplement: This
natural herhal supplement is known for its
ability to block dihydrotestosterone (DHT),
which, in excess. can cause thinning of hair in
both men and women.

5.) Use products developed for thin-
ning hair: Today, there is a prear selection of

over the counter optons that offer a=home
solutions for hair loss, from shampoos and
conditioners, to root lifters, and more.

At this pointg, should your client continue
to seck out your advice, the best thing you
can do 1s recommend they research options
for professional hair restoration services
or reter them to a professional. There are
a handful of providers of all-proven sohi-
tions, including Hair Club, the lurgest in the
mndustry.
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Out of sight...out of mind, and out
of mind can mean out of business.

“A man who stops advertising to save money
is like a man who stops a clock to save time.”
— Henry Ford

Stay In Sight and in Business! Reserve Your Spot in the
Industry-Leading Trade Publication Stylist Newspapers!

888-297-7010 x207
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M 15 T-a Wax Chick prasents, " Tra Wax Show”, Onfario CA
ww.llewaxehick.com

W 15: Tour of Beary w/Nick ATojo, Louisville mastersofbezuty.com
M 15-16: The Imaga Fxpa Honston, www.tiaimageexnn. o

W 21-22: Inll. Makeup Arlist Trade Show, Varcowver, BC, imals
W 21-23: FBA Beacon 2012 Las Vegas. NV probeauty.crg/eacon/
W i

~E

SHOWS & EVENTS
L JuLy2012 |

24: FBA Symposium Las Vegas probeauty.org/symposium/
22: MAHA Awards 2012 | as Vagas, NV prbaziity org/naha
W 22-24: Cosmezro! Morll Ainerica Las Yegas, NV cosmoprol-
northamerica.com
W 29 Tour of Bzauty with Nick Arjn, Minnazpelis
ww.Iaslerso Dzauly.com

AUGUST 2012

W 1112; Sydney Infemational Spa & Reality Fapo Sydney, Ausira

lia Ircer~ationalbeautyexo com.au

W 15 Spa & Szlor o Vegss, Las Vagas, MY bastve Uexpos. com
W 19 Tour of Reaiy with Nick Arrcjo, Cricago mastersofneaiy. com
W 25-27: Wor 's Fair Austin, TX amnstrongmecall com

SEPTEMBEER 2012

W 210 The Inll Congress uf Eslhelics are Spa. Long Beach, A
-471-0229 wiw. _NCONLINC.com

B 15-16: Feel's Fzll Show, CoLncil BILffs, |A waw.pegls.com
W 15 22, Cruisa with the Nail Stars hosted by John Hauk, 7t
Lauderdale, FL, 33 1-1531 [ahn@c uisewl: ailstars.com
M 17: Ron Wilson & Associates presents 2012 72/l Halr Show,
Caoneord, CA 1-800-146-3987

1-22; Prerere Blrmingham, AC wwerpremieres’ows. Larm
23: The Makzup Saow Europe, Berlin themakeupshow.com
3-24: A3A Canada, Saskatoon www.abacanada.com

3 24: iheauty shaw, Ft. Lauderdale, FI wavw.ibeantyshow com
9.30: Feel's Fel Shuw, Denver, GO ww peels.cum

30: GaWell Cxpo, Los Angeles, CA www.bewell-expo.com
0-10/1. ABA Carada, Calgary www.abacanada.com

301071 Eslhelique Spa Intl, Monbréal, Ganzida spashow conn

OCTOBER 2012

M 3 6: Amercan Massage Therapy Associaion (AMTA) Chicago,

iamassage.org

-8: Face and Gody Northern California, San Jose, CA www.
seandhody.sor

M 7 8: Premier: Besuly Classic Columbus, OH premiereshows.com

B 7-8: Behindthechair.com presenis Co or. 2 Dey Color Cducation

Event, Wiami, FL vmw.be~indthec1air.com

W 1315 Intercoiffure Fz 1 Atelisr New York, NY, intarcoiffus. s

W 13-19: Educalion on Vezalion in Exstern Cariobean Miami, FL

bezutycouncil.ca - Presentzc by the Beauty Council Camival Cruisg

evanisabeautyccuncil.ca

CLASSES & SEMINARS

JULY 2012

M Zile CME presents & Hour Ce Course Fur Ohiu Cosmelulugisls
Estheticiars, or Manicurists www.elitecre.com

M 10: Angela's 52 or Development Group oresents [nroduction To
Jean Alexancer Color, Westlzke, CH 814457 2257

M 22: Javon Group presents iz & Hat Stone Massage,
Calumbus, CH 614-385-3308 wwvr.thejzvongroup.com

M 23 Reyond S 10 Staps tn Build You- Businass pra-
sziiled by Tara Flaherly 2 CE. Mansfield, OR, £19-585-1334

M 23 Focus on Image presants Insuc i
Nifficult Paople, AGF, 1ancastar, CH 740
W 23 Bima' |t presents Microdermabrasicn Cedification and 8
CEU's Holland/Toledo 0H waw.b nalid.com {330-) 769-3123

I 30: Ron Metin presents Going A.PC. (Atiitude, Planning, Cduca-
tion) an assentials for surival = aconomy 2 OH CELs,
Calimbus, GH 614 580 1156 ron@s graturehairstudios.com

AUGUST 2012

M Zile CME presents & Hour Ce Course Fur Ohiu Cosmelulugisls
Estheticiars, or Manicurists www.elitecre.com

B ©: Beyond Success — 10 Sieps to Build Your Business prese~red
by Tara Faherty 2 OF, Manstield, (H, 419 h65- 1334

W & Fouus on image wesents Instiuctons Glass Cealing will Dil
ficul: Pecgle, 8CC, Lancaster, OH 740-687-1 171

B - 4: Tour of Beauty with Mick Amojo, New York mastersofbeauly.com
M ~4-15: INSalon 2012 Saint Faul, LN |-salonpro.com

W 27 ABA Canaada, Morclon waww s com

W 2°-22 Barislar Beauly School Forum, Burbana. CA bzrmistar com
M 27-22: Charlotte Fashion Focus Charlotte, NG fzshion-‘ocus.net
W 78-79: Inbin M chael's Comedy Hair Shew, Houston, TX www.
comedyhzirshiow.com

B 28-29: The Intl Congress of Csthesics and Spa, Philadelohiz, MA
1-800-471-0229 wwer ] NEONLINE com

W 28 29: Glendale Fashion Focus Glandale, AZ [z

NOVEMBER 2012

W 7-5 AACS-Amarinan Assaciation of Cosmetnlogy Schools
Orlardo. FL beautyschooks.org / Anncal Convention Wall Disney
Warlc Dolphin Resort info@beautyschools.og

W 4-5: Midwest Infamz-ional Salon & Spa Fape, Rosemont
(Chicago enza), L probeauly ore/ISSE

W 4-5: The Makeup Show Orlanda, FL -hemakeupshow.com
beauly show, Cariagena, ColomEia wwa ieautyshow.com
W - 8: Banistar Saauty School Farem, San Jose, CA bamistar.com

JANUARY 2013

B 7-£: Fsrape To Spa Marketplacs In Hawaii - Spa Fvent For Salon
and Spa Cemers, Honolulu, Kl www the-spamerselplace. cum

B ~-13: Winnipeg Welinzss Cvza Winnipzg. Ménitoba, Canade
wallnFssexpe.com

M -9 75 Nail Thosz Prot 5 af Sea Cruise 2013
W 20-22: Beary Expo US4, Las Vegas www.bez
B 26-28: Lorg Geach International Salon & Spa
Coavention Canter prebeanty arg/15SF

FEBRUARY 2013

B 8-10): Saskatnon Wallnass Fxpo. Saskaton, Sazkatohawan,
Carada wellnessexpo.com

W - 7: Tour of Beauty with Nick Arojo, Bosicn mastersofbeauty.com
B - 7-18: ibeauty show, Miami, FL wiav ibeautyshow.com

W 2475 Fiol. Besuty London, waww profess analneauty co.niglonedon
M 24 27: Global Beavly % Wellness Excharige, Hall Moon Bay, GA
excrangeevents.net/beauty

W 2-3 The Makzup Show Los Ange s, CA themakeupsnaw.com

ity Schnol Fon.m, Kissimmes, Fl barisiar.com
Beauly Show, Chicayo, IL 800.883.7808 wane
americasozautysnow.com
M 9-11: Face & Body Midwest Spa & Conference & Expo Chicago,
Il faczandhndy.comymidwest
W -5 18: Cosmoprol Bologna, 1)y waww.cosicprol com
W - 7: Banistar 3eauty Schosl Torum, Pheenix, AZ baristar.com
B 74-7% Nashuille Fasnion Focis Nashvi 8, TN fashion-forus.net

shion locus.ne.

pefers.com
sa.com
oo, Long Beach

W "2 Javen Grouo pracents Relaxation & Hot Stone Massage,
Columyas O 614 385 3305 wenw lhejavongroup.sur

W - 2: B’ LW, presents Microoenabrasion Cerlification and §
GCU's CelumEus CH www birmaltd.com {330-) 753-3123

W -3 Mantra presents At Formatinn with Annie Shell, 10a-3p
(4CEU) 565, Ercadview Hiz. OH 877-587-2220

M 20: Geyond Success — 10 Steps o Bul d Your Business ore-
sented by Tara Flzharty 2 CE, Mancfield, 0H, 419-565-1334

B 77: Fon Martr presents Going A.BF. (Attitude, Planring, Frilca-
lign) an essentials for survval in loday's economy 2 0H CEUs,
Golumous. OH 814-580-1 156 ron@signaturenzlrstudios.com

B 77 Focus on (mzge presents Instructors Class Dealing with

vl Peeple, 8CE, Lancasler, OH 740-687-1171

SEPTEMBER 2012

WIE presents 8 Hour C e For Clio Cosmeloloy sls,
[sthecicians, or Manicurists waw.zliiecme.com

M 9: loio Beavty Supplies presents Scruples, ntra 1o Self Tour.
Akron, (OH 1-888-445-8050

W - 0: Capelli Sezuly Supplies preszrbs Svruples. Intro to Sell Tuur,
incinnati, 01 (513) 239-5130

B - 0: Beyond Success — 10 Steps to Build Your Business ovz-
sented by Tara Flsherty 2 GF, Manstield, OH, 419565 1334

W 6: Mantra presznts Terc Collectlon, 1p-5p (4 CEU) $65,
Broadview His., OF 877-5€7-2220

Educational events ave listed free as space allows. To have your event listed, please email to

lisa@stylistnewspapers.com or mail to Stylist Newspapers, PO. Box 657, Banks, OR 97106,
For more information call (503) 297-7010 x204.




