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0ARTNERANDCREATIVEDIRECTOR�-OTHER
.EW9ORK���#LAIMTOFAME�7EBSTER
ANDHISPARTNERSHAVERUNCUTTING
EDGEPROJECTSFORTHEAWARDWINNING
CREATIVEAGENCY ŚEXPERIENTIALDIVISION�
(EHASPUTBIGNAMECHEFSINFOOD
TRUCKSANDORCHESTRATEDAPUBLIC
STUNTIN4IMES3QUARETOPROMOTE
VIDEOGAME$ANCE#ENTRALWITH���
DANCERS�LIVEPERFORMANCESBY,ADY
3OVEREIGNAND.E9O�ANDVIDEOONSIX
,%$SCREENS�-OTHERALSOPRODUCED
6IRGIN-OBILE ŚACTIVATIONSDURING,ADY
'AGA ŚRECENTTOURS�3TYLESIGNATURE�
±$EEP�STRATEGICTHINKING�²#AREER
HIGHLIGHT�)LLUMINATINGTHEENTIRE
SOUTHERNEXTERIOROFTHE3TANDARD
(OTELWITHARAINBOWOF,%$LIGHTSFOR

4ARGET Ś±+ALEIDOSCOPIC&ASHION3PECTACULAR�²APUBLICFASHIONSHOW
INVOLVINGAPERFORMANCEBY��DANCERSTOANORIGINALSCORE�(IDDEN
TALENT�±)´MPRETTYBADASSWITHAYOYO�²

,IGHTINGDEPARTMENTMANAGER�
7ESTBURY.ATIONAL3HOW3YSTEMS�
4ORONTO���#LAIMTOFAME�7ESTBURY
OFFERSTHELATESTINLIGHTINGTECHNOL
OGY�ASWELLASSTAGING�VIDEO�AND
AUDIOVISUALPRODUCTIONFORSOMEOF
4ORONTO ŚBIGGESTEVENTS�INCLUDING
,'&ASHION7EEK�.UIT"LANCHE�AND
THE0OWER"ALL�,AUNCHPAD�±-Y
STARTINEVENTLIGHTINGCAMEWITHAN
INVITATIONTOLIGHTAFASHIONSHOW
BYFRIENDSFROMCONCERTTOURING
CONNECTIONS�)REALIZEDITWASPOSSIBLE
TOCREATEHIGHDRAMAEVENWITH
STRAIGHTWHITELIGHT�²"IGINNOVA
TION�±"RINGINGDIGITALLIGHTINGINTO
FOCUSATMYCOMPANYANDINTHISCITY�²
#AREERHIGHLIGHT�&ORTHEOPENING
NIGHTGALAFOR4)&&"ELL,IGHTBOX�
7ESTBURYAND0ARTY"ARBARA#O�
CREATEDANEXTENSIVELIGHTINGINSTAL
LATIONANDMULTIPLEVIDEOPROJECTIONS
THATILLUMINATEDTHECORNEROF+ING
AND*OHNSTREETS�

0ARTNERS�!BEL-C#ALLISTER$ESIGNS,�,�#��
,OS!NGELESAND.EW9ORK,AUNCHPAD�!BEL
�RIGHT	WASDECORCHAIRMANOFHISHIGHSCHOOL
PROM�MOVINGONTOCAMPUSEVENTSINCOLLEGE
ANDLATERSTARTINGTHEBUSINESS�-C#ALLISTER
±FREELANCEDFORAROOMMATE ŚEVENTCOMPANY
ONCEANDWASHOOKED�²#LAIMTOFAME�
0RODUCINGEXPERIENTIALINSTALLATIONSFORBIG
BRANDSINCLUDING,́/RmAL�0EOPLE�AND.ET¾IX�
#AREERHIGHLIGHT�"UILDINGAN/PRAH7INFREY
3HOWSETENTIRELYOUTOF'ODIVACHOCOLATE
WITHASEVENDAYLEADTIME�3TYLESIGNATURE�
±#REATIVEINTERPRETATIONOFBRINGINGABRAND
TOLIFEINAUNIQUEWAYTHATENGAGESTHE
CONSUMERWITHOUTFEELINGLIKEATRADESHOW�OR
FEELINGFORCED�²!BELSAYS�±3IMPLEBUTIMPACTFULSTATEMENTS�²-C#ALLISTERSAYS�
#HILDHOODDREAMJOB�!BEL�±4HISISIT�²-C#ALLISTER�±)ALWAYSWANTEDTOBEA
SUPERHERO�4HEYALWAYSHADCOOLCARS�AWESOMECOSTUMES�ANDDON´TFORGET
THECAPE�!NDTHEYALWAYSLIVEDINTHECOOLESTENVIRONMENTS�²

0RINCIPAL�-ARLO-ARKETING�
#OMMUNICATIONS�"OSTON�
��,AUNCHPAD�!FORMER
ATTORNEYWITHAMASTERS
DEGREEININTERNATIONAL
RELATIONS�&OGELMANLEFT
LAWFOR02�ANDIN����
OPENEDHEROWNFULLSERVICE
02ANDMARKETINGAGENCY�
#LAIMTOFAME�&OGELMAN Ś
SOCIALMEDIASAVVY½RMHAS
CREATEDSTRATEGIC�INTEGRATED
02ANDMARKETINGCAMPAIGNS
FORCLIENTSSUCHAS3TARBUCKS
#OFFEE�+IMPTON(OTELS�AND
THE*AMES"EARD&OUNDATION�
0ROUDESTACHIEVEMENT�
±7EATHERINGTHERECENT
ECONOMICDOWNTURNWHILE
KEEPINGOURTEAM;OF��=
FULLYINTACT�²"IGINNOVATION�±2ECOGNIZINGTHENEEDANDVALUEOFWHATWOULD
BECOMEMAINSTREAMSOCIALMEDIAWHENWELAUNCHEDOURMONTHLYNEWS
LETTER�-ARLO-ONTHLY�IN*ANUARYOF�����)TWASOURWAYOFCONNECTINGOUR
CLIENTSDIRECTLYWITHTHEENDUSERINAFUNTOREAD�QUIRKYVOICE�7ETHEN
LAUNCHEDM�BLOGANDM�SOCIALTOCONTINUALLYPOSITION--�#ONTOPOFTRENDS�
CULTURE�EVENTS�ANDALLTHINGSCUTTINGEDGE�²

0RINCIPAL�$UFOUR�#O�0RODUCTIONS�
!RLINGTON�6IRGINIA���,AUNCHPAD�±&ROM
THETIME)WASINHIGHSCHOOL�)SEEMEDTO
BETHEONEWHOCOORDINATEDEVENTS�4HAT
INTERESTINEVENTS°ANDPOLITICS°BROUGHT
METO7ASHINGTONTHROUGHCAMPAIGN
WORK�²#LAIMTOFAME�)NADDITIONTO
OWNINGHISOWNCATERINGCOMPANY�OVER
THEYEARS$UFOURHASWORKEDONTHE(ILL�
FORA#ABINETSECRETARY�ANDINPROTOCOLAT
THE3TATE$EPARTMENT�WHICHULTIMATELY
LEDTOHISROLEASSOCIALSECRETARYFOR!LAND
4IPPER'OREDURINGTHE#LINTONADMINIS
TRATION�.OWHISCOMPANYPRODUCESAND
MANAGESEVENTSFORCLIENTSLIKE(UF½NGTON
0OST�""#!MERICA�AND-3."# Ś7HITE
(OUSE#ORRESPONDENTS ́!SSOCIATIONDINNER
AFTERPARTY�"IGINNOVATION�±-AKINGTHE
REOPENINGOFTHE'EORGETOWN3AFEWAY
INTOONEOFTHEMOSTTALKEDABOUTEVENTS
OF�����²(IDDENTALENTS�±)AMAPRETTY
GOODCALLIGRAPHERAND¾OWERARRANGER�)
HAVEPUTTOGETHERMANYA¾ORALARRANGE
MENTANDHANDDONEMANYAPLACECARD
INALASTMINUTECRISIS�²

$IRECTOROFWORKLIFE�,EO"URNETT#HICAGO#LAIM
TOFAME�-ANAGINGSEVENTO��EVENTSATA
TIMETHROUGHOUTTHEYEAR�-AHONEYDESIGNS
FUNCTIONSTHATALWAYSINCORPORATETHECREATIVE
AGENCY ŚVISIONOFCORPORATESOCIALRESPONSIBILITY�
%VENTSHAVERANGEDFROMANINTERNALCANDLELIT
COCKTAILRECEPTIONTOCELEBRATE%ARTH(OURTOA
4HAILANDTHEMEDBRUNCHINTHEOF½CEBUILDING Ś
LOBBY°FOLLOWEDBYAFUNDRAISINGPINGPONG
TOURNAMENTUPSTAIRS�-AJORLIFEGOAL�±4OMEET
THE��BILLIONAIRESWHORESIDEIN#HICAGO�) D́
LOVETOLEARNTHEIRPHILANTHROPYPHILOSOPHYAND
WORKWITHTHEMTOCHANGESOMEOF!MERICA Ś
MAJORPROBLEMS�)HAVESOMETANGIBLEIDEASTHAT
INCLUDEAMAZINGEVENTS�²


