arli F‘m*lllmn'n surrss in public

ralationg is all the more remark-

able considering how litthe she
kmew alwoul the Aeld when she en
tered i In Bact, her foel job resobed
mk from her own initiative, bul from a
Friend whe spotied 2 want ad soliciting
liveyers for & job k. Began Communkca-
Lions.

"When [ started, [ dedn't even know
what o press release was,” sakd Fogel-
man, whe sorned o law degres amd
pansed two bar exams but had litthe
interest in practicing law. “1 had no
understanding or concept of whal the
communicickons feld was all about.”

At her fricel’s vrging, she applied

for the j{-h. Bl at wnd thrived from
thie start. “George Hegan would always
hald me up as an example of an account |
mnager who ‘marvied her clienta” she |

pabd. 1 deminstrabod axcitement and |
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A SUPPLEMENT

passion for the clienl. 188 ke what |1
wag born o do”

After learning the trade frons Hegan, |
shes jumpend 0.8 smal] firm that did mar- |
ksting in adddition b pablic relations. 4 |
couple af yvears later, she started her |

own firm, which now CITMPHIVE SEVen,
serving chents with a bent toward food

and Fam, i.|:||’.‘||.||.iu:|,|.{ |A|r|gm|u|! Evenls, .

Savenors Marked, and Morton's,
“Right now, my company's focus s on

best-af-class consumer lifestvle prod- |

ucts and services,” she aaid,

Fogelman's name pops up in a slew of
nonprofit offices arowd town, includ-
g Zoo Mew England, the Boston Pub-
bie Library, Combined Jowish Philan-
thropies and the Ellie Fund for Broast
Cancer Resaarch.

“Tm always working,” she aaid. “T'm |

luscky thist my job allows me to socialize
at the mime Eme”
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Profiles of 40 executives, entrepreneurs and
| innovators — and leaders of tomorrow — in
" the firmament of Massachusetts business




